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Sant Gadge Baba Amravati University Amravati 
Scheme of teaching, learning &Examination leading to the Degree Bachelor of Business Administration  (Three Years -Six Semesters Degree Course- C.B.C.S) 

(B. B. A Part-I)Semester-  I 
 
 
 
 

Sr. No 

 
 
 
 

Subjects 

 
 
 
 

Subject Code 

Teaching & Learning Scheme Duration 
of 

Exams 
Hrs. 

Examination & Evaluation Scheme 

Teaching Period Per week  
Credits 

 Maximum Marks  
Minimum Passing 

Theory/ 
Tutorial 

 
 

Practical 
 

Total  Theory 
+ M.C.Q 
External 

Skill 
Enhancem
ent Module 

Internal 

Practical 
 

Total Marks Marks Grade 

L T P Total 
Internal External 

1 Business 
Communication 

in English 
(AEC) 

BBA 

101 

- 2 - 02 01  - 01 - - - 25 - 25 10 p 

2 Principles of 
Economics (DSC) BBA 

102 

05 - - 05 04 - - 04 03 60+20 20 - - 100 40 p 

3 Principles of 
Business 

Management & 
Creativity, 

Innovation (DSC) 

BBA 
103 

05 - - 05 04  - 04 03 60+20 20 - - 100 40 p 

4 Basic  of Accounting 
(DSC) 

BBA 
104 

05 - - 05 04 - - 04 03 60+20 20 - - 100 40 p 

5 Business 
Mathematics & 
Statistics (DSC) 

BBA 

105 

05 - - 05 04  - 04 03 60+20 20 - - 100 40 p 

8 Fundamental  of 
Computer I 

(DSC) 
BBA 

106 

03 - - 03 03  - 03 06 40+20 -- - - 60 24 P 

9 Fundamental of 
Computer I 

(DSC)(Practical) 

BBA 

106 

- - 1 01 -  01 01 - - - 40 - 40 16 P 

10 Generic Open 
Elective Course 

(GEOC) 

BBA 

107 

02 - - 02 02  - 02 College Level Evaluation  50 20 P 

11 Induction Programme 30 Hrs (one Week) at the beginning 
semester one only 

    01        
 

 

 Total   28    24      575   

 L: Lecture, T: Tutorial, P: Practical 
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Sant Gadge Baba Amravati University Amravati 
Scheme of teaching, learning &Examination leading to the Degree Bachelor of Business Administration (Three Years ... Six Semesters Degree Course- C.B.C.S) 

(B.B.APart-I)Semester-II 
 

 
 
 
 

Sr. No 

 
 
 
 

Subjects 

 
 
 
 

Subject Code 

Teaching & Learning Scheme Duration 
of Exams 

Hrs. 

Examination & Evaluation Scheme 

Teaching Period Per 
week 

 
Credits 

 Maximum Marks  
Minimum Passing 

Theory/ 
Tutorial 

 
 

 
 

Practical 
 

Total  Theory 
+ M.C.Q 

 
External 

Skill 
Enhancement 

Module 
 

Internal 

Practical 
 

Total 
Marks 

Marks Grade 

L T P Total 
Intern

al 
External 

1 Business 
Communication 
Skill in English 

(AEC) 

BBA 

201 

- 2 - 02 01  - 01 - - -- 25 - 25 10 p 

2 Business 
Environment (DSC) 

BBA 
202 

05 - - 05 04  - 04 03 60+20 20 - - 100 40 p 

3 Business Law (DSC) BBA 
203 

05 - - 05 04 - - 04 03 60+20 20 - - 100 40 p 

4 Fundamental of 
Accounting (DSC) 

BBA 
204 

05 - - 05 04  - 04 03 60+20 20 --- ---- 100 40 p 

5 Financial Services 
(DSC) 

BBA 
205 

04 - - 04 03  - 03 03 60+20 20 -- -- 100 40 p 

6 Fundamental of 
Computer II (DSC) 

BBA 
206 

03 - - 03 03  - 03 03 40+20 - - - 60 24 p 

7 Fundamental 
Computer II 

(DSC)(Practical) 

BBA 
206 

- - 1 01 --  -- 01 -- -- -- 40 -- 40 16 p 

8 Generic Open 
Elective II- 
(GOEC ) 

BBA 

207 

2 - - 2 2  -- 2 College Level Evaluation 50 20 p 

 Total   27    22      575   

L: Lecture, T: Tutorial, P: Practical 
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Sant Gadge Baba Amravati University 

Part A 

Faculty :Commerce & Management     

Programme : Bachelor of Business Administration  

 
Programme Objectives :- 
 

• To impart the basic knowledge of Economics. 
• To impart basic knowledge of Accountancy & Statistics.  
• To impart  knowledge of creating a cash book and ledger books. 
• To impart the basic knowledge of management, planning, organizing, directing and controlling 
• To impart the basic knowledge of application of computers and its development. 
• To impart the knowledge of business sectors, firms, e-commerce, cashless transaction 
• To impart the knowledge of local and global enterprises and trade. 
• To develop presentation skills and ability of goal setting. 
• To bring about the holistic development of the students. 
• To develop ethics of life. 
• To inculcate Environmental awareness. 
• To impart the fundamental knowledge of Computer. 

 
Programme Outcomes :- 
 
The students would able to – 

• Attain requisite skills and knowledge after the completion of the programme. 
• Achieve the basic knowledge of Economics. 
• Assimiliate basic knowledge of Accountancy & Statistics. 
• Efficiency in reading and writing skill.  
• Achieve requisite skills and knowledge of preparing cashbook, leadger books and balancesheet of 

company. 
•  Become knowledgeable about marketing. 
•  Create a self employment. 
• Assimiliate ethics of life. 
•  Achieve Environmental awareness. 
•  Attain fundamental knowledge of Computer. 

 

Employability Potential of the Programme 
Choosing a perfect career is the toughest decision that any person has to make in life. After completion of BBA, 
candidates have a versatile choice in career.  One of the best options is that students can pursue MBA, M.Com and 
similar masters programs, which in return boost their chances of potential success. other options which are open 
after the completion of BBA are discussed below 

Entrepreneurship-  
Once the candidate has completed the graduation, he/she can utilize the learned skills and become his own boss. The 
curriculum gives knowledge related to finance, accounts, management and some legal aspects also. 

Banking- 
There are many private banks which offer some attractive vacancies to the BBA graduates after completion of their 
course. These jobs add on to their skills and experience. Both the public as well as the private sector banks offer 
many job opportunities to the BBA graduates, such as - 

● bank officers 
● financial administrators 
● financial advisors 
● junior managers 
● bank assistants 
● PO exams, etc. 

Financial Planning- 
BBA graduates are expected to acquire the skill of financial planning. Those who choose to be financial planners 
help individual clients with their funds, and savings along with various investment issues for achieving their 
personal goals. students who are planning to make career in the financial planning sector, can try for the following 
programs like: 

● CA- Chartered Accountant 
● CFA - Chartered Financial Analyst 
● CFP - Certified Financial Planner 
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● CS - Company Secretary 
These are renowned certification courses in finance which help the  BBA students to be helpful in the financial 
matters of their individual clients. 

Intern at a reputed company - 
Many companies offer a variety of internships to the BBA students so that they can gain the required experience and 
skills at the beginning of their career. students should be clear with which skills they want to acquire and enhance, 
what is the deadline and how they can update their resume. 

Higher education - 
On the completion of the BBA degree program, the candidates can pursue MBA, M.Com or other similar masters 
degree program. Candidates can also pursue LL.B., diploma in taxation, post graduate diploma in marketing 
management, post graduate diploma in HR or Finance or such similar courses.  

Acquire skills through certification programs - 
Candidates can acquire various skills through special certification programs, such as Digital marketing, Business 
analytics, 
Project Management professionals, MS office etc. 
 In the course of education also the candidates can acquire various skills such as communications skills, 
letter writing skills, drafting skills, marketing skills, management skills, leadership skills, financial management 
skills, interpersonal skills, discipline, punctuality, coordination, organisation, planning, group play and other legal 
and accounting skills. all these skills will not only enhance their chances of employability but also their capabilities 
to be self-employed. 

Part B 

Syllabus prescribed for 1st Year Under Graduate Programme 

Programme :Bachelor of Business Administration     Semester I 

Code of the Course/Subject Title of the Course/Subject Total Number of Periods 

BBA-101 Business Communication in 
English I (AEC) 

30 

Course Outcome:  
         1. Student will get to know about the principles of effective communication  
         2. They will get information about type of communication and barriers to communication 
         3.   Student will learn about drafting of business letter 
         4.   Student will learn about interdepartmental communication 
         5.   Student will get to learn about drafting different business letter such as sales latter, purchase latter 
          6.   Student will be able to draft a report. 
 

Unit Topic No. of Periods 
I Introduction to Business Communication   

1.1 Meaning, Definition, objectives and  
1.2 Importance of Business Communication 
1.3 Principle of Effective Communication in Business 

1.4  Essentials and 7cs,  of Effective Communication in Business 

06 

II Business Communication       
2.1 Process of Communication  
2.2 Types of Communication (Verbal and Non Verbal Communication) 
2.3Dimensions of Communication (Upward, Downward, Lateral, Crosswise) 
2.4 Barriers to Communication 

06 

III Business Correspondence  
3.1 Meaning, Objectives and Importance of Business Correspondence 
3.2 Layout of Business Letter 
3.3  Do’s and Don’ts of Business Letter 
3.4 Inter departmental Communication 
Memo, Notice, Order, Circular 

06 

IV Business Letters       
4.1 Types of Business Letters.  
4.2  Enquiry Letters, Quotation Letters, Placing Orders, Inviting Tenders, Credit and 
Status Enquiry letters  
4.3  Sales Letter 
4.4 Complaint Letters and Circular Letters. 

06 

V Report Writing   
5.1 Meaning, Objective of report writing 
5.2 Essentials elements of report writing  
5.3 Types of reports 
5.4 Drafting a Report 

06 

BOOKS RECOMMENDED : 
• Raman S. & Swami R. Business Communications, Professional Publications Madras 
• R.C. Sharma &Krishan Mohan, Business Correspondence & Report Writing. Tata McGraw Hill Delhi. 
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• NandanwarK.P. NinaweA.S. &NandanwarS.P. Essential of Business Communication, Prashant 
Publication, Jalgaon. 

• Kaul, Business Communication, Prentice Hall, New Delhi. 
• MallikaNawal, Cengage Learning 
• Murphy & Peck, Effective Business Communications, Tata McGraw Hill, New Delhi. 

================================================================================= 

Part B 

Syllabus prescribed for 1st Year Under Graduate Programme 

Programme :Bachelor of Business Administration     Semester I 

Code of the Course/Subject Title of the Course/Subject Total Number of Periods 

BBA-102 Principles of Business Economics 75 
Course Outcomes 
1.Application of Micro &Macroeconomic Concepts 
2.Application of Utility & Indifference Curve Analysis 
3.Application of Demand Pattern 
4.Application of Supply and Production Pattern 
5.Application of Cost & Revenue Pattern  

 
Unit Content No. of Periods 

I Basic Concepts: 
1.1Definition of Economics: Adam Smith,Marshall 
1.2 Definition of Economics:Robbins, J.K. Mehta  
1.3 Economic Laws: Nature, Characteristics, Limitation & Importance.  
1.4 Micro Economics-Meaning, Scope, Merits &Demerits, Importance.  
1.5 Macro Economics-Meaning, Scope, Merits &Demerits, Importance.                             

13 

II Utility Analysis: 
2.1   Meaning and Definition.              
2.2   Marginal Diminishing Utility Theory.               
2.3   Equi Marginal Utility Theory.               
2.4  Indifference Curve:  Meaning, Definition & Rate of Marginal 
Substitute. (MRS)   
2.5   Characteristics of Indifference Curve.                                                                                 

13 

III Demand Analysis: 
3.1Demand: Meaning, Definition, Change in Demand.                         
3.2Law of Demand & its Exceptions. 
3.3   Concept and Types of Elasticity of Demand 
3.4   Measurements of Elasticity of Demand 
3.5   Determinants and Importance of Elasticity of Demand                                                

13 

IV Supply Analysis &Production Function: 
4.1  Supply: Meaning, Definition, Change in Supply. 
4.2  Law of Supply & its Exceptions 
4.3  Law of Variable Proportion.              
4.4  ISO quants: Concept & Characteristics.              
4.5  Internal&ExternalEconomies&Diseconomies.                                                                 

12 

V COST AND REVENUE: 
5.1   Meaning & Types of Cost.               
5.2   Short run Cost Curve.              
5.3   Long run Cost Curve.              
5.4   Meaning & Types of revenue.              
5.5   Total, Average & Marginal Revenue Curve.                                                                     

12 

VI Skill Enhancement Module 
Application of Utility, Demand, Supply, Production, Cost and Revenue 
Patterns in Retail and Wholesale Market. For examples: APMC, Vegetable 
Markets, Flower Market                    

12 

BOOKS RECOMMENDED : 
1) Ahuja H.L.: Business Economics :S.Chand&Co.New Delhi. 
2) Business Economics :Dr.G.N. ZamarePimplapure& Co. publisher, Nagpur 
3) K.P.M. Sundharam : Micro Ecnomics – S. Chand and Sons. E.N. Sundharam. 
4) M. L. Jhingam : Micro Economics Theory, Konark Publishers, Delhi 
5) MisraPuri : Economics of Growth and Development – Himalaya, Bombay 
6) Business Economics : Dr. SudhirBodhankar, Dr. MedhaKanetkar, Shri. SainathPrakashan, Nagpur 

================================================================================= 

Part B 

Syllabus prescribed for 1st Year Under Graduate Programme 

Programme :Bachelor of Business Administration     Semester I 

Code of the Course/Subject Title of the Course/Subject Total Number of Periods 
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BBA-103 Principles of Business Management & Creativity 
Innovation  

75 

Course outcomes : 
Principle of Business Management (creativity and Innovation) 
Management Concept: - To develop the knowledge of Branch accounting 
Planning: - To know the Concept of Planning and its implementation  in management 
Organizing: - To analyze the concept of organizing and its significant in management 
Directing: - To familiarize the concept of Directing and importance of motivation in management 
Controlling: - To develop the various techniques and tool of Controlling 
 
Unit Content No. of Periods 

I Business Management         
1.1 Business :- Meaning, Nature 
1.2 Business Management :- Concept, Meaning, Nature and Steps of Management 

Process  
1.3 Principles of Business Management by Henry Fayol, Elton Mayo  
1.4 Principles of Scientific Management  by F.Wtaylor 

13 

II Planning and Organizing  
2.1 Planning: - Meaning, Nature and Importance 
2.2 Types of procedure of planning  
2.3 organization: - Meaning Nature and Scopes  
2.4 Organizational Structure and Types of Organization  

13 

III Directing and Controlling 
3.1 Direction: - meaning, Nature, Scope and Importance 
3.2 Principles of Direction and Forms of Direction  
3.3 Controlling: - Concept, meaning, nature and role  
3.4 Process and technique of controlling 

13 

IV Idea           
4.1 Idea: - Concept, Meaning and Nature  
4.2 Idea Evaluation, Generalization and Execution, Brainstorming 
4.3 Identification of critical issues and its solutions  
4.4 Incubation: - Concept, Meaning, Nature and Importance 

12 

V Creativity and Innovation        
5.1 Creativity: - Meaning, Definition, Creative Environment  
5.2 Creativity in Teams and Managing Creative Employees  
5.3 Innovation: - Meaning, Definition and Importance 
5.4 Climate for Innovation in Enterprise and Competitive Advantage of Innovation   

12 

VI Skill enhancement Module  
1. Generate a business idea using Mind-Mapping technique. 
2. Generate an idea for social awareness of cleanliness using Brain-Storming 

technique. 
3.  Generate an idea for innovation using Attribute Listing Techniques. 
4.  Generate a idea for Pollution Control by using story boarding technique. 
5. The employees in your organization have lost their creativity, how will you 

develop creativity in him. 
6. Guide your friend who is need of funds for innovation. 
7.  You plan to initiate a change in your organization, what measures will encourage 

change in organization. 
8.  Prepare the proposal for incubation support. 
9.  Guide your friend and encourage him for “Make in India” with his new business 

idea. 
10. Prepare a plan to communicate the innovation initiated by your organization, to the 

general public.  
11. These modules will enhance creativity skills of the students. The students will learn 

various idea generation techniques and how to overcome the challenges. 
12. Build your team for skill enhancement programme for students of your department  
13. Establish grievance redressal committee and resolve issues of students 
14. Prepare write up for controlling measures adopted by your principles for 

administrative examination and student affair. 

12 

 
BOOKS RECOMMENDED 
1. The act of Creation by Arthur Koestler 
2. Creativity in Product Innovation by Jacob Goldenberg and David Mazursky 
3. Creative Cognition : Theory, Research and Applications by Ronald A. Finke, Thomas B. Ward and Steven 

M. Smith 
4. The Creative Mind: Myths and Mechanisms by Margaret A. Boden 
5. Mastering the Dynamics of Innovation by James M. Utterback 
6. Think : Before it’s Too Late by Edward de Bono 
7. The Progress Principle : Using Small Wins to Ignite Joy, Engagement and Creatiity at Work, Teresa 

Amabile and Steven Kramer 
8. The Progress Principle : Using Small Wins to Ignite Joy, Engagement and Creativity at Work Handover 

July 10, 2011, Teresa Amabile, Steven Kramer 
================================================================================== 
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Part B 

Syllabus prescribed for 1st Year Under Graduate Programme 
Programme : Bachelor of Business Administration      Semester I 

Code of the Course/Subject Title of the Course/Subject Total Number of Periods 
BBA-104 Basic Accounting 75 

Course Outcomes :- 
1) To know the meaning, Nature, Function and usefulness of Accounting 
2) To understand the concept of various steps of Accounting 
3) Journal entries, Ledger posting, Trial balance 
4) To learn how to prepare Final Accounts of sole traders with adjustments 
5) To understand the concept of joint venture 
6) To  know the different method of depreciation. 
7) To develop the concept of bill of exchange 
8) To know the different methods of depreciation. 

 
Unit Content No. of Periods 

I 1.1 Introduction of accounting, meaning,nature,function and usefulness,accounting 
concepts and convention,double entry accounting system. 

1.2 Journal entries, ledger, trial balance 
1.3 Subsidiary Books Single column/simple cash bookPurchases book, purchases 

Return Book, Sales Book, Sales Return Book 
1.4 Rectification or errorRectification entries and suspense account 

13 

II Final Accounts of sole Traders. Trading Account, Profit & Loss account. Balance Sheet 
with adjustment 

13 

III Bill of exchange 13 
IV Accounts of Joint Venture 12 
V Depreciation  : Accounting 

Concept of Depreciation, Different method of Depreciation 
Problem on  

1) Straight line method 
2) Reducing Balance method 
3) Annuity method 

12 

VI Skill Enhancement Module   
a) A comparative study of Conventional and modern system of accounting 
b) A study of various policies of company as AS-2, AS6 & AS10 from Annual Report 
c) Analytical study of all assets of documents in your family’ 
d) Visit to any proprietary concern and preparation of journal of 8 days with the help 

of business transactions 
e) A visit to factory or workshop and a study of various methods adopted for 

calculation of depreciation 
f) Preparation of report on various treatment of bill of exchange (Trade bill) 
g) Collection of all types of documents use in the bank and office. 
h) A record of different imaginary transaction for 10 days of a new business with 

capital Rs. 100000 like stationary shop/ medical store/ vegetable stall/ any business. 
i) Final account with the help of journal/ subsidiary books of sole trading concern  
j) Journalizing of household transactions for a month. 

12 

 
Reference Books : 

1) J.R.Botliboi : Advanced Accountancy 
2) R.R.Gupta : Advanced Accountancy 
3) Shukla and Grewal : Advanced Accountancy 
4) A.N.Agrawal : Higher Science of Accounting 
5) R.L.Gupta, V.K.Gupta : Advanced Accounting 

================================================================================= 

Part B 

Syllabus prescribed for 1st Year Under Graduate Programme 

Programme : Bachelor of Business Administration      Semester I 

Code of the Course/Subject Title of the Course/Subject Total Number of Periods 

BBA-105 Business Mathematics & Statistics 75 
Course Outcomes:- 

1) To Know the basic concept of Mathematics 
2) To know the concept statistics 
3) To understand the various concept of index number . 
4) To know the basic concept of  central tendency of measure 
5) To know the basic concept of dispersion and skewness  with index number 
6) To know the concept of correlation analysis with it s simple method 

 
Unit Content No. of Periods 

I 1.1 HCF & LCM on two or more integers 13 
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1.2 Ratio and proportion, direct and inverse proportion’’ 
1.3 Mathematics of finance : Simple interese, compound interest 

II 1.1 Index Number, Construction of Index Number 
1.2 Definitions of Statistics, Nature and limitations of Statistics, Collection, 

Classification, Tabulation and presentation of data 
 

13 

III Analysis of Universal Data : Construction of a frequency of distribution, measure of 
central tendency, mean, mode, median 

13 

IV Co-efficient of correlation, Karl Pearsons Formula, Calculation of Co-efficient of 
correlation in Grouping mentod and somple method. Probable error. 

12 

V Measures of Dispersions and Skewness 12 
VI Skill Enhancement Module 

1. Prepare to comparative statement of interest  rate simple interest and compound 
interest of Three different Bank of your area. 

2. Collect the infermation of prices of Wheat,Jwari,Rice,Pulses and prepare the Price 
index number comparing with the base year. 

3. Prepare the statement of different rates of Disel and Petrol of previous Threeyaers. 
4. Calculate the mean of Marks of total Students of your class. 
5. Calculate the lower the quartile and apper quartile of the Fifty students of your 

class. 
6. Collect the data of the marks of fiftey students of your class and arrange it in the 

tabular format and give frequency and cumulative frequency of the collected data. 
7. Collect the data of Tens students of your class and find out Karl Persons coefficient 

of correlation between hight in cm. and weight in Kg. 
8. Calculate the coefficient of standard deviation of the marks of Fourty students of 

your calss. 
9. Collect the data of Tens students of your class and find out Karl Persons 

coefficients of correlation between marks in Accounts and marks in Statistics. 
10. Visit to local statistical departments and write report on it. 

 

12 

 
Reference Books: 

1) D.N.Elhance : Fundamental of Statistics 
2) B.M.Asthana : Applied Statistics in India 
3) S.S.Shrivastav : introduction to Statistics 
4) S.P.Gupta : Statistical Methods 

================================================================================= 

Part B 

Syllabus prescribed for 1st Year Under Graduate Programme 

Programme : Bachelor of Business Administration      Semester I 

Code of the Course/Subject Title of the Course/Subject Total Number of Periods 

BBA-106 Fundamental of Computer I 45 
 
Course Outcomes : 

1) Students will get information about evolution of computer & its development 
2) Students will  know about different elements of computer system 
3) Student will be  aware about different types of memory 
4) Student will get to know about different input devices and output devices 
5) Students will learn to prepare a text document with complete formatting. 

 
Unit Content No. of Periods 

I Basics of Computer:    
1.1 Definition& Evolution,  
1.2 Features & Scope,  
1.3 Generations of Computer,  
1.4 Basic Applications of Computer. 

09 

II Computer Organization: 
2.1 Block Diagram of Computer, Input Unit, Output Unit. 
2.2 CPUMemory Unit, Arithmetic Logic Unit, Control Unit. 
2.3  Visual Display Unit : Concept and Functions of VDU 
2.4 Computer Software:Concept of Software and Hardware, Types of Software                  
System Software, Application Software, and Firmware 

09 

III Devices: 
3.1 Input Devices: Keyboard, MICR, OCR, Bar Coding, Mouse. 
3.2Output Devices: Printers, Types of Printers: Dot Matrix Printer, Laser Printer, and  
Inkjet Printer. Monitor: CRT, LCD, LED. 
3.3PrimaryMemory:Concept, Types: RAM, SRAM, DRAM. Read-Only Memory: 
PROM, EPROM, EEPROM. 
3.4SecondaryMemory:Concept, Types: Hard Disk, Optical Disk, Pen Drive, 

09 
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MemoryCard, Data Card, Blue Ray Disc. 
IV Word Processing:   

4.1Concept of Word processing,  
4.2MS-Word (2007) Screen Components,  
4.3Working with Ribbon, Creating, Opening Documents,  
4.4 Saving and Printing a Document 

09 

V Word Processing Working with Text [MS-WORD 2007]: 
5.1 Text Creation and Editing, Spell Check, Table Creation 
5.2 Formatting Document: Paragraph Format, Aligning Text and Paragraph, Line 
Spacing, Bullets and Numbering, Border     and Shading, Header & Footer, Multiple 
Columns, Change Case, Subscript, Superscript,  
5.3 Procedure and Applications Mail-Merge 

09 

 
Refrences : 

1. Fundamentals of Computers – V. Rajaram (PHI) 
2. Computer Fundamentals -- B-Ram (WE) 
3. MS-Office 
4. Computer Fundamentals and Operating System – SupriyaBhagade 
5. Introduction to IBMPC & Application - Taxali 

 
Code of the Course/Subject Title of the Course/Subject Total Number of Periods 

BBA-106 Fundamental Computer I 
(Practical)  

15 

Practical Course Outcomes : 
Upon complition of the course students will be able to : 

1) Student will get familiar with all the component and devices of computer.   
2) Student will learn all Screen element of Microsoft Word 
3) Students will be able to work on MS- WORD and create various documents. Also they will be able to save 

and print documents 
4) Students will learn various formatting tools, alignment setting, line spacing, change case etc in formatting 

documents 
 
List of Practical: 
1. Creating page of Different generations of Computer 
2. Add recipient and attach letter to  Mail Merge 
3. Creation of Timetable 
4. Writing Letter  
5. Report writing 
6. Give Aligning to Text and Line Spacing in paragraph 

Division of Marks for Practical’s 
Record Preparation 10 Marks 

Practical Performance 10 Marks 

Viva-Voce 10 Marks 

Description 10 Marks 

Practical Total 40 Marks 
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Part B 

Syllabus prescribed for 1st Year Under Graduate Programme  

Programme : Bachelor of Business Administration     Semester II 

Code of the Course/Subject Title of the Course/Subject Total Number of Periods 

BBA-201 Business Communication in 
English II (AEC) 

30 

Course Outcome : 
1. Student will able to communicate and give oral presentation  
2. It will help the student to participate in GDPI rounds 
3. Student will learn about drafting of different business letters. 
4. Student will be able to draft official letter, application and resume. 
5. Soft skill and grooming manners of student will be developed. 
6. Student will get information about different technologies in communication 
 

Unit Content No. of Periods 
I Effective Communication       

1.1 Verbal and Oral Communication 
1.2 Principles of effective Oral Communication 
1.3 Dos and Don’ts of Oral Communication  
1.4 Oral Presentation 

06 

II GDPI          
2.1 Group Discussion  
2.2 Meaning and Types of Interview  
2.3 Preparations for Interview 
2.4 Personal Interview 

06 

III Employment Related Correspondence       
3.1   Importance, Structure & Drafting the Application Letter 
3.2 Preparing the Resume 
3.3 Letter of Appointment 
3.4 Resignation & Job Refusal Letter 
3.5  Job Acceptance/Consent Letter 

06 

IV Soft Skills         
4.1 Meaning and Elements of Soft Skills. 
4.2 Importance of Soft Skills  
4.3 Grooming Manners and Etiquettes 
4.4 Interpersonal Skills 

06 

V Modern Technology in Business Communication     
5 .1 Role of Information Technology in Business Communication 
5.2  Advantages and Disadvantages 
5.3 Word Processor, Internet, E-mail, Fax Video Conferencing, Teleconferencing 
5.4 Overhead Projector, LCD 

06 

 
BOOKS RECOMMENDED : 

• Raman S. & Swami R. Business Communications, Professional Publications Madras 
• R.C. Sharma & Krishan Mohan, Business Correspondence & Report Writing. Tata McGraw Hill Delhi. 
• Nandanwar K.P. Ninawe A.S. & Nandanwar S.P. Essential of Business Communication, Prashant 

Publication, Jalgaon. 
• Kaul, Business Communication, Prentice Hall, New Delhi. 
• Mallika Nawal, Cengage Learning 
• Murphy & Peck, Effective Business Communications, Tata McGraw Hill, New Delhi. 

===================================================================================== 

Part B 

Syllabus prescribed for 1st Year Under Graduate Programme 

Programme : Bachelor of Business Administration     Semester II 

Code of the Course/Subject Title of the Course/Subject Total Number of Periods 

BBA-202 Business Environment 75 
 
Course Outcomes 
1. Application of Business Environment to Local Business and Industrial Units 
2. Application of GDP/GNP Concepts to categorization of economies of various countries 
3. Application of LPG and FDI concepts to various sectors of Indian Economy and economies of other countries. 
4. Application of foreign trade and its policy to various sectors of Indian economy. 
5. Impact of WTO & IMF on various sectors of Indian Economy. 
 

Unit Content No. of Periods 
I INTRODUCTION  13 
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1.1: Concept, Nature and Scope of Business.  
1.2: Business Environment: Meaning, Concept&Nature,  
1.3: Business Environment: Scope and Importance.  
1.4: Internal Components of Business Environment 
1.5: External Components of Business Environemnt                                                   

II INDIAN BUSINESS ENVIRONMENT  
2.1: National Income: Meaning, Equality & Inequality  
2.2: National Income: GDP, GNP, NDP, NNP& Per Capita Income 
2.3: Consumption and Propensity to Consume.  
2.4: Saving, Investment and their propensity.  
2.5: Parallel Economy: Meaning, Causes,effects.                                             

13 

III TRENDS IN INDIAN ECONOMY 
3.1: LPG: Meaning and its impact on Indian Economy.  
3.2: FDI: Meaning and its impact on Indian Economy.  
3.3: Role of finance in business 
3.4: Make in India & Start-ups 
3.5: Entrepreneurship and Skill Development                                               

13 

IV FOREIGN TRADE: 
4.1   Foreign Trade: Concept & Features 
4.2   Foreign Trade & Economic Growth 
4.3   Balance of Trade & Balance of Payment 
4.4  EXIM Policy 
4.5 Trends in foreign trade of India                                                                   

12 

V FINANCIAL INSITITUTIONS 
5.1 WTO: Introduction, Functions & Significance 
5.2 IMF: Introduction, Functions & Significance 
5.3 MNCs: Definition, Merits & Demerits,  
5.4 Role of MNCs in Indian Economy 
5.5 Foreign Collaboration Meaning, Concept & Forms                                                            

12 

VI Skill Enhancement Module 
Application of Business Environment Dynamics on Agriculture, Industry & 
Service Sectors of Indian Economy                                                                                            

12 

BOOKS RECOMMENDED : 
1) The International Business Environment : Sundaran & Black, Prentice Hall, New Delhi 
2) Indian Economy : Agrawal A.N. – Vikas Publishing House, New Delhi 
3) Environment of Econommics: Hedgelan-Mcmilan, Hampshire 
4) International Business; Bhalla V.K. & Shivaramu, New Delhi 
5) Indian Economy : Dulf R.K. Sundarama, S. Chand, Delhi 
6) Global Business Management; Macmilan, New Delhi 
7) Environment of Economics; Oxford University Press, New Delhi 
8) Indian Economy; Mishra S.K. & Puri V.K., Himalaya Publishing House, New Delhi 
9) ´ªÉ´ÉºÉÉªÉ {ÉªÉÉÇ´É®úhÉ – b÷Éì. +Éi¨ÉÉ®úÉ¨É {É³ý´ÉxÉÒ®úEò®ú 
10) ¦ÉÉ®úiÉÒªÉ ÊxÉªÉÉäVÉxÉ +ÉÊhÉ +ÉÌlÉEò Ê´ÉEòÉºÉ – b÷Éì. ¸ÉÒ.+É. näù¶É{ÉÉÆbä÷, Ê´ÉtÉ |ÉEòÉ¶ÉxÉ, xÉÉMÉ{ÉÖ®ú 

================================================================================= 

Part B 

Syllabus prescribed for 1st Year Under Graduate Programme 

Programme : Bachelor of Business Administration     Semester II 

Code of the Course/Subject Title of the Course/Subject Total Number of Periods 

BBA-203 Business Law 75 
Course Outcomes: 
After complition of this course student will be able to- 
1. Acquire basic concepts of law related to contract, its Essentials enforceability and remedies in case of breach. 
2. Understand Sale, distinguish between sale and agreement to sale, understand implied conditions and warranty, 

and the rights of buyer and unpaid seller. 
3. Acquire knowledge related to various Negotiable Instruments, endorsement dishonour of Negotiable 

Instruments, various types of Crossings of cheque and parties related to negotiable. 
4.  Get acquainted with the rights of consumers, the various remedies available to them   .     in case of violation of 

consumer rights, the machinery for grievance redressal. 
 
 
Unit Content No. of Periods 

I Law of Contract 1872:          
1.1 Nature of Contract, definition and essentials. 
1.2 Classification, Offer & Acceptance, 
1.3  Capacity of Parties of Contract, Consideration, 
1.4  Free Consent. Legality of Object and Consideration  

13 

II 2.1 Agreement Void                                                                                                                                                                     
2.2 Performance of Contract Discharge of Contract                                                                                                          

13 
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2.3 Remedies of Breach of Contract                                                                                           
2.4 Quasi Contract. 

III Sales of Good Act 1930:          
3.1Formation of Contracts of Sales, Good & their Classification,Price 
3.2 Conditions & Warranties, implied conditions and warranties, Caveat emptor 
3.3Transfer of Property in Goods, Performance of the Contract of Sales 
3.4 Unpaid Seller & his Rights, right of buyers  

13 

IV Negotiable Instruments Act 1981 :     
4.1Definition of Negotiable Instruments, essentials 
4.2Promissory Note, Bill of Exchange & Cheque, Crossing of Cheque, Types of Crossing 
4.3 Holder & Holder in the Due Course, Negotiation 
4.4Dishonour  & Discharge of Negotiable Instrument. 

12 

V Consumer Protection Act 2019:  
5.1 Salient Features, objectives, rights of consumers 
5.2 Definition of Consumer, complainant, complaint, consumer dispute, defect, 
deficiencygoods, person, Restrictive Trade practice, service, Unfair Trade practice 
5.3 Consumer Protection Council 
5.4 Grievance Redressal Machinery. 

12 

VI Skill Enhancement Modules:        
1.  Prepare an agreement with the supplier of your groceries. 
2.  Prepare an agreement with Laundry person for annual service. 
3.  Prepare an agreement with your employee while recruiting him for job. 
4.  Prepare an annual agreement with your mechanic for servicing of your vehicle (2 

two - wheelers and I car) 
5. Prepare an agreement to sale for washing machine. 
6. Buyer has made a default in payment. Guide the seller. 
7. Draft an agreement between seller and buyer. 
8. Prepare a Promissory Note for a sum of Rs, 1,00,000 borrowed by you. 
9.  If a bill of Exchange, in which you are a payee is dishonoured what will you do ? 
10.    Procedure to be followed when cheque is dishonoured. 
11. You are a consumer and you get defective good what will you do? 
12. Create consumer awareness about the rights of consumers. 
13. Study any MoU of your institution with any other institution/organisation 
14. Study the agreement of insurance policy of your vehicle. 
15. Draft a complaint when you find deficiency in service in telecommunication service. 

12 

 
 
         Outcomes of the SEM: 

The above modules will develop the agreement drafting skills of the students, they will get 
acquainted with the rights of unpaid seller, consumers and remedies in case of dishonour of 
negotiable instruments. 

Referances: 
• R.S. Davar, P.M.& I.R. Vikas Publication, Delhi 
• P.C. Tripathi, P.M.S. Chand & Sons, Delhi 
• N.D. Kapoor, Industrial Law, S. Chand & Sons, Delhi 
• Chandra P.R. Business Law, Golgotia, New Delhi 
• S.C. Tripathi, Consumer Protection Act, Central Law Publication, Delhi. 

================================================================================= 

Part B 

Syllabus prescribed for 1st Year Under Graduate Programme 

Programme : Bachelor of Business Administration     Semester II 

Code of the Course/Subject Title of the Course/Subject Total Number of Periods 

BBA-204 Fundamental of Accounting 75 
 
Course Outcomes:- 

1) To develop the concepts of non-trading institutions accounting procedure 
2) To Develop the concept of Self balancing ledger system 
3) To develop the concept of single entry system 
4) To develop the concept of Hire purchases & Instalment accounting. 
5) To develop the knowledge of Branch accounting 
6) To analysis the accounts of insolvency with laws insolvency and procedure accordingly. 

 
Unit Content No. of Periods 

I Accounts of Non-teaching concerns 13 
II 2.1 Accounts of Self Balancing Ledgers 

2.2 Single-entry system 
13 

III Account of Hire purchases and instalment purchase system 13 
IV Branch Accounting 12 
V Accounts of insolvent individuals 12 
VI Skill Enhancement Module:-       12 
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1. A report on Exhibition organization on all source documents in your college. 
2. Visit to not for profit concern Library,Sports clube mahila bachat gat,Public 

hospital, educational institution, Temples, Maszids,Gurudwara, Ganesh mandal 
and preparation of report on such visit. 

3. Analyasis of scholl and college transation in to revenue and capital receipt and 
also revenue and capital expinditure. 

4. A visit to Bank and preparation of a report on the procedure of discounting and 
collection hundies. ( Bill of exchange). 

5. Study of revenue and capital recepits, revenue and capital expinditure of 
minimum any five not for profit concern. 

6. Comparative study of purchace any fixed assets like car,motor cycle,machinery 
by higher purchase and installment purchase system. 

7. Visit to any local branch and prepare report on it. 
8. Analytical study of statement of affairs and balance sheet in case of insolvency 

 
BOOKS RECOMMENDED : 

1) R.J.Botlibio : Advanced Accountancy 
2) R.R.Gupta : Advanced Accountancy 
3) Shukla & Grewal : Advanced Accountancy 
4) A.N.Agrawal : Higher Science of Accounting 
5) R.L.Gupta : V.K.Gupta : Advanced Accounting. 

================================================================================== 

Part B 

Syllabus prescribed for 1st Year Under Graduate Programme 

Programme : Bachelor of Business Administration     Semester II 

Code of the Course/Subject Title of the Course/Subject Total Number of Periods 

BBA-205 Financial Services  60 
Course Outcome: 
1. Student will get an overview of financial sector in India  
2. Students will know the concept of Indian money market and Indian Capital Market. 
3. Students will get an overview of different financial services. 
4.  Students will get the information about Banking Sector 
5. Student will understand the concept of Stock exchange and its operations. 
 
Unit Content No. of Periods 

I INRODUCTION TO FINANCES       
1.1 Meaning , Nature and Scope of finance 
1.2 An overview and Significance of finance 
1.3 Sources of finance  
1.4 Kinds of finance 

10 

II INRODUCTION TO FINANCIAL MARKET 
2.1 Concept, Meaning and nature of financial Market. 
2.2 Structure of Financial Market 
2.3 Indian money market – concept, feature, objectives and components.  
2.4 Indian capital market – concept, feature, objective and components. 

10 

III FINANCIAL SERVICES 
3.1 Concept Meaning Nature and Scope of Financial Services 
3.2 Financial Services Features, Objective and Scope of Financial Services to 
Corporate Sector 
3.2 Underwriting, Brokerage and Intermediation of financial services. 
3.4  Management of Risk in financial services. 

10 

IV Commercial Bank 
4.1 Meaning & Definitions of commercial bank 
4.2 Functions of Commercials bank  
4.3 Process of Credit Creation of commercial bank 
4.4 Role and important of Commercial bank 

10 

V STOCK EXCHANGE   
5.1 History Meaning and Feature of Stock Exchange 
5.2 Structure and Components of Indian Stock Exchange  
5.3 Functions and Importance of Indian Stock Exchange  
5.4 Concept of SENSEX & NIFTY 

10 

VI Skill Enhancement Module   
1. Collect the different sources or financial instruments for public finance 
2. Collect the different sources of financial instruments for private finance 
3. List out the different money market instruments and write the current interest rate 

prevailing on it 
4. Write down the procedure to issue the shares by a joint stock company 
5. Write down the procedure to issue the debentures by a joint stock company 
6. Information of current interest rate of different commercial banks 
7. Write down the information about the interest rate provided by the cooperative 

10 
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banks 
8. Write down the procedure to open a bank account at online mode 
9. List out the different documents required for opening a bank account 
10. List out the steps to manage the financial risk of a company 
11. List out the different stock exchange in India 
12. Write the procedure to open a Demat account in a stock exchange 
13. Visit a stock exchange in your city and note down the different operations done 

over there. 
 
BOOKS RECOMMENDED : 
1) Khan.M.Y.- Indian Financial System - Theory and Practice, Tata McGrow Hill New Del 
2) Bhalla.V.K.-Management of Financial Services, Anmol , New Delhi 2001. 
3) Ennew.C.Treror Watkins & Mike Wright - Marketing of Financial Services, Heinemann 
Professional Pub.1990. 
4) Garden.E and K.Natrajan - Emerging scenario of financial services, Himalaya Publishin House. 1997. 
5) Report of currency & finance. 
6) RBI: Bulletins. 

================================================================================= 

Part B 

Syllabus prescribed for 1st Year Under Graduate Programme 

Programme : Bachelor of Business Administration     Semester II 

Code of the Course/Subject Title of the Course/Subject Total Number of Periods 

BBA-206 Fundamental of Computer II 45 
Course Outcomes :- 
 

1) Students will get basic introduction of operating system. 
2) Students will get understand the procedure of Installing and uninstalling programs 
3) Students will be able to determine the various means of modern communication. 
4) Students will be practiced in preparing word document and table wizard. 
5) Students will get to develop the skill of preparing power point presentation 

 
Unit Content No. of Periods 

I Basics of Computer :  
1.1 Concept of operating system 
1.2 Functions and types of operating system 
1.3 Windows, Feature, Types and Elements 
1.4 Operating system simple setting (Date and Time, Control panel) 

09 

II Modern Communications :    
2.1 Communication:  Fax, Voice Mail, Information Services, E-mail 
2.2 Group Communication: Tele Conferencing and Video Conferncing  
2.3 Network: Concept And Functions  
2.4 Types of Network: LAN, WAN, MAN 

09 

III Working with MS-WORD 2016:   
3.1  Introduction to MS –WORD 2016 
 3.2  Screen Element and Create New Document 
3.3  Editing Documents: Select text, Delete Text, Cut, Copy, Paste 
3.4  Working With Tables : Create table, insert and Delete rows and column 
 Using shapes, Graphics, Text box, word art, Clip art, Hyperlink  

09 

IV Introduction to Power Point :   
4.1 Concept And Applications of Power Point,  
4.2 Basics of Power Point : Screen Content 
4.3 procedure to Create Slides with different layout  
4.4 Opening and Saving Presentation 

09 

V Working with PowerPoint :    
5.1 Inserting Text, Clipart, word art, Smart art, Charts to slide 
5.2 Working with different slide view 
5.3 Gallery colour layout and Background features 
5.4  Slide effect, Slide Show and Printing 

09 

References : 
1. Fundamentals of Computers – V. Rajaram (PHI) 
2. Computer Fundamentals -- B-Ram (WE) 
3. MS-Office 
4. Computer Fundamentals and Operating System – Supriya Bhagade 

 
Code of the Course/Subject Title of the Course/Subject Total Number of Periods 

BBA-206 Fundamental of Computer II 
(Practical) 

15 

Practical Course Outcomes : 
  Upon complition of the course students will be able to : 

1) understand the procedure of Installing and uninstalling programs. 



6 
 

2) get familiar with screen component of windows 
3) proficient in preparing word document and table wizard with graphics & objects.  
4) get to develop the skill of preparing power point presentation. 

 
List of Practical : 

1) Write a job application 
2) Create Resume 
3) Create Advertising using clip art and word art 
4) Making ID Cards in MS-WORD 
5) Create slide on PowerPoint 
6) Slide effect and Graphics 
7) Insert Image 
8) Insert table and Charts 
9) Add Showtime in slide view 
10) Saving and Printing of Slide 

 
Division of Marks for Practical’s 

Record Preparation 10 Marks 

Practical Performance 10 Marks 

Viva-Voce 10 Marks 

Description 10 Marks 

Practical Total 40 Marks 

 



Part B 

Programme: Bachelor of Business Administration (Semester III) 

Code of Course: Subject Title of Course: Subject Total No. of Periods 

BBA -303 Company Accounts 75 
 

Course Outcomes: After going through the subject Company Accounts, the student will be able to: 

1. Understand the process and legal requirements for issuing, forfeiting, and re-issuing equity shares. 

Apply the relevant accounting treatments and procedures for recording these transactions. 

2. Comprehend the format and requirements of Schedule VI Part I & II of the Companies Act 2013 for 

preparing the final accounts and financial statements of a company. Also, prepare the final accounts and 

financial statements of a company in accordance with the prescribed schedule and guidelines. 

3. Understand the concept and accounting treatment for profit earned before the incorporation of a 

company and apply the appropriate methods for calculating and disclosing profit prior to incorporation 

in the financial statements. 

4. Gain knowledge of the concept of amalgamation and the different types of amalgamation. Understand 

the accounting treatment for amalgamation, including the preparation of amalgamation accounts and 

the treatment of assets, liabilities, and reserves.   

5. Comprehend the concept of absorption and legal and accounting aspects involved in the absorption of a 

company. Apply the relevant accounting procedures and treatments for recording the absorption of a 

company. 
 

Unit Contents No. of Periods 

I Issue, Forfeiture and Re-issue of Equity Share 12 

II 
Final Accounts and Financial Statement of Company (Schedule VI Part I 

& II) 
13 

III Profit Prior to Incorporation 12 

IV Amalgamation of Company 13 

V Absorption of Company 13 

VI 

Skill Enhancement Module 

6.1 Visit to account section of industry or C.A. Office to understand how 

to prepare various schedules for final accounts of companies as per 

Company Act 2013. 

6.2 Organize group discussion on amalgamation and absorption of 

company 

6.3 Have a Group Discussion by collecting any published Balance Sheet 

of Listed Company   

12 

 

Skill Enhancement Module Outcomes: After going through the Skill Enhancement Module, the student will be 

able to: 

a) Gain practical exposure by visiting the account section of an industry or C.A. Office to understand how 

to prepare various schedules for the final accounts of companies as per the Companies Act 2013. Also, 

prepare a comprehensive report documenting the learning and observations from the industry visit.  

b) Organize and actively participate in a group discussion on the topic of amalgamation and absorption of 

companies, covering relevant aspects and practical scenarios. 

c) Sharpen critical thinking skills by evaluating financial information, drawing insights, and formulating 

thoughtful arguments based on the data presented in the Balance Sheet. 
 

Reference Books: 

1. Shukla M.C. , Grewal T.S.  & Gupta S.C. , Advanced Accounts Vol.II 

2. Gupta R. L. & Radhaswamy M. :Advanced Accountancy Vol.II  Sultan Chand & Sons, New Delhi 

3. Maheshwari N. :  Advanced Accountancy Vol.I 

4. Agrawal B.D. : Financial Accounting Advanced Vol.II 

5. Dr. Shukla S.M. & Dr. Gupta S.P.- Corporate Financial Accounting, Sahitya Bhavan Publicstion, 

Agra 

6. Copde L.N., Chaudhary D.H., Dr Rathi Raju L. : Company Accounts 

7.  Dr. Arulanandam M. A. & Dr. Raman K. S. Advanced Accountancy, Himalaya publishing house, 

New Delhi 

8. Jawahar Lal : Advanced Management Acccounting  S. Chand & Co. Ltd. New Delhi 

9. Dr. Golait Vasudeo & Dr. Karangale L. K. : Company Accounting, Prashant Publication, Jalgaon 

10.  Accounting Objectives: Dr. Mangate B. S Sainyoti Publication, Nagpur 

11.  Maheshwari S.N. & Maheshwari S. K. : An Introduction to accountancy Vikas Publication House 

New Delhi 

 



 

 

Part B 

Programme: Bachelor of Business Administration (Semester III) 
 

Code of the Course/Subject Title of the Course/Subject Total Number of Periods 

BBA-302 Marketing Management 75 
 

Course Outcome:  

1. To understand the various Concept of Marketing Management and Marketing Mix.  

2. To understand the Concept of Product, Branding and new product development.  

3. To understand the concept of Pricing Polices and pricing mix strategies.  

4. To understand Marketing Channel and its Co-operation.  

5. To understand the concept of Promotion and its tools. 

Unit Contents 
No. of 

Periods 

UNIT-I 

Introduction to Marketing and Marketing Management, Marketing Concepts - 

Marketing Process Marketing mix - Marketing environment. - Consumer 

Markets and buying behaviour - Market segmentation and targeting and 

positioning.  

13 

UNIT-II 

Product Decisions - concept of a Product - Product mix decisions - Brand 

Decision - New Product Development – Sources of New Product idea - Steps in 

Product Development - Product Life Cycle strategies- Stages in Product Life 

Cycle. 

13 

UNIT-III 

Price Decisions - Pricing objectives - Pricing policies and constraints - Different 

pricing method - new product pricing, Product Mix pricing strategies and Price 

adjustment strategy.  

13 

UNIT-IV 

Place/Channel Decision - Nature of Marketing Channels – Types of Channel 

flows - Channel functions - Functions of Distribution Channel – Structure and 

Design of Marketing Channels - Channel co-operation, conflict and competition 

– Retailers and wholesalers.  

13 

UNIT-V 

Promotion Decision - Promotion mix - Advertising Decision, Advertising 

objectives - Advertising and Sales Promotion – Developing Advertising 

Programme – Role of Media in Advertising - Advertisement effectiveness - 

Sales force Decision. 

13 

UNIT-VI 

Skills Enhancement Module: 

1. Analyze the marketing mix for vegetable and fruits market. 

2. Analyze the marketing mix for Local Service Industries. 

3. Analyze the marketing segmentation for vegetable and fruits market. 

4. Analyze the marketing segmentation for Local Service Industries. 

10 

 

Books Recommended: 

1. Marketing Management Text and Cases, K.S. Chandrasekar, Tata McGraw-Hill Publication, New 

Delhi.2010  

2. Marketing Management Concepts Cases, challenges and trends, Govindarajan, Prentice Hall of India, 

New Delhi. 2009 

3. Marketing Management- Analysis Planning and Control, Philip Kotler, Prentice Hall of India, New 

Delhi,  

4. Marketing Management-Planning Implementation and Control, Ramaswamy. V S &Namakumari. S, 

Macmillan Business Books, New Delhi, 2002.  



Part B 

Programme: Bachelor of Business Administration (Semester III) 

Code of the Course/Subject Title of the Course/Subject 
Total Number of 

Periods 

BBA-304 Secretarial Practice and 
Company Management 

75 

Course Outcomes: 

The students will be able to - 

1. Acquire knowledge about Company Management 

2. Understand skills required for a Company Secretary 
 

Unit Topics No. of Periods 

I 1.1 Introduction Of Company, definition and features of Company 

1.2 Formation and incorporation of company 

1.3 Role of promoters and liability of promoter 

1.4 Classification of Company 

13 

II 2.1 Memorandum of Association – various clauses, doctrine of ultra vires and 

alteration of memorandum 

2.2 Articles of Association – meaning, contents and its alteration 

2.3 Prospectus – definition, contents, statement -in-lieu of prospectus, shelf 

prospectus, Red Herring Prospectus 

2.4 Mis-statements in Prospectus and their consequences 
 

13 

 

 

 

 

 

 

III 3.1 Definition of shares and various types of shares and structure of share capital 

3.2 Application, allotment and forfeiture of shares 

3.3Transfer and Transmission of shares 

3.4 Share Certificate 

13 

IV 4.1 Appointment, qualification and legal status of Company Secretary 

4.2 Rights, duties and responsibilities of Company secretary 

4.3 Remuneration of Company Secretary and Retirement of company secretary 

 

13 

V 

 

5.1 Various types of Meetings-AGM, Board, statutory meetings etc. 

5.2 Secretarial work related to Various meetings, Notice, Agenda, Minutes and 

other formalities regarding the meetings 

5.3 Secretarial Standard [SS-2] on General meetings 

5.4Quorum for meetings, Proxies, Voting and Poll 

 

13 

 

 

 

 

 

VI 

. 

Skill Modules 
6.1 According to your requirement decide which type of company you can set-up 

and what is its registration procedure 

6.2Procedure for application for the registration of a company 

6.3 Procedure for Opening a Demat account 

6.4 Draft a notice of Annual General Meeting 

6.5 Draft a notice of statutory meeting 

6.6 Draft a notice of Board Meeting 

6.7 Draft minutes of Annual General Meeting 

6.8 Draft minutes of Board Meeting 

 

 

 

 

 

 

 

 

10 

 

BOOKS RECOMMENDED : 
1. Company Law and Secretarial Practice – N. D. Kapoor 

2. Company law and Secretarial Practice – Dr. S. M. Shukla 

3. Company Law and Secretarial Practice – K. L. Maheshwari 

4.      Companies Act, 2013 With rules – By Commercial Law Publishers (India) Pvt. Ltd. 

 



Part B 

Program: Bachelor of Business Administration (Semester III) 

Code of the course Title of the course / Subject Total no. of periods 

BBA- Computer Application I 45 
 

Course outcomes 

Students will be able to – 

1.Familiarised with basic theoretical DBMS concept 

2.Develop basic skill of electronic DBMS with MS. Access s/w 

3. Use of spreadsheet package for businesses 

Unit Topic 
No. of 

Periods 

Unit I 

DBMS (Database Management System) 

1.1 Concept of DBMS 

1.2 Objectives, Advantages and Limitation of DBMS 

1.3 DBMS Models 

1.4 Architecture of DBMS 

9 

Unit II 

Working with MS Access 

2.1 Introduction to MS Access Software 

2.2 Elements of MS Access software 

2.3 Various database fields in MS Access 

2.4 Procedure of creating and saving Database in MS Access 

9 

Unit III 

Advance features of MS Access 

3.1 Create Form (simple/form wizard) 

3.2 Form Header and footer 

3.3 Create report (simple/report wizard) 

3.4 Procedure of applying query in DBMS 

9 

Unit IV 

Working with MS Excel (Spread sheet) 

4.1 Introduction to MS excel 

4.2 Basic components of MS Excel 

4.3 Creating and saving Procedure of DBMS in Excel 

4.4 Editing and formatting Database in excel 

9 

Unit V 

Formulas and Functions with MS Excel 

5.1 Mathematical functions 

Sum, SQRT(square root),Round, Power 

5.2 Statistical functions 

Average, Min, Max, count, count average 

5.3 Logical and Conditional Formulas 

IF, SUMIF, COUNTIF, COUNTBLANK 

5.4 Inserting Table, Graph, Image, Design 

9 

  

  

Code of the Course/Subject Title of the Course/Subject Total Number of 
Periods 

BBA- Computer Application - I 

 (Practical)  

30 

  

 

 



Note: Total no. of 1 to 16 practical 

List of practical 

1. Simple Student’s DBMS with MS Access 

2. Customer’s DBMS with MS Access 

3. Friends DBMS with MS Access 

4. Relatives DBMS with MS Access 

5. Market DBMS with MS Access 

6. Prepare simple form with MS Access 

7. Prepare survey form for any product 

8. Prepare admission form for Yoga class 

9. Prepare online purchase form of any product 

10. Prepare simple hotel bill with graph in MS Excel 

11. Prepare college receipt with graph in MS Excel 

12. Prepare Mark Sheet with graph in MS Excel 

13. Prepare electricity bill with MS Excel 

14. Prepare catalogue of mobile phone with MS Excel 

15. Prepare shopping Bill with MS Excel 

16. Prepare cricket players list with Age with MS Excel 

Books Recommended:-  

1. Microsoft Office Excel 2007 Free Text Book at BOOKBOON.COM  

2. Curtis D. Fry “Microsoft Excel 2007 Step by Step” Published by Microsoft Press  

3. MS OFFICE (BPB)  

4. Pradeep K. Sinha and PritiSinha’s “Fundamentals of Computing” BPB Publication. 

5. Alexis Leon and Mathews Leon’s Fundamentals of Information Technology “Published by Leon Vikas. 

6. Dr. Uday S. Kale“ ekfgrhra=Kku o O;kolkf;dekfgrhpslaLdj.k”Sainathprakashan  Nagpur. 

7. Prof. S. M. Kolte, “ekfgrhra=Kku o O;kolkf;dekfgrhpsizfdz; kPimpalapure& co. publisher, Nagpur. 

8. Information technology and business data processing by Dr. Sanjay B. Kadu and Dr. Ranjana 

Mahajan 

Division of Marks for Practical’s 

 

Record Preparation 10 Marks 

Practical Performance 10 Marks 

Viva-Voce 10 Marks 

Marks Description 10 Marks 

Practical Total 40 Mark 

 



Part B 

Programme: Bachelor of Business Administration (Semester III) 

Code of the Course/Subject Title of the Course/Subject Total Number of Periods 

BBA-305 Direct Tax Laws 75 
Course Outcomes: 

The students will be able to - 

1. Understand basic concepts of income tax 

2. Know how they can save taxes in a legitimate way through the basic understanding of deductions available 

under chapter VI A 

3. Compute income from salary 

4. Compute income from House Property 

5. Compute Income from Other Sources 

6. Acquire basic understanding of Income from House Property 

7. Save tax in a legitimate way through proper deductions 

8. Fill ITR -1 

9. Understanding of form no. 16 

Unit Topics 
No. of 

Periods 

I Basic concepts of the Income Tax Act, 1961 

1.1 History of Income Tax 

1.2 Definitions of Assessment Year; Previous Year; Assessee; Person; Income, Gross 

Total Income, Total Income 

1.3 Concept of Agricultural Income and Casual Income; TDS 

1.4 Incomes exempted from Tax 

12 

II 2.1 Basic understanding of Income from Salary and deductions allowed from salary 

2.2 Allowances with problems 

2.3 Perquisites with problems 

2.4. Retirement benefits with problems  

2.5 Problems on total income from salary 

13 

III 3.1 Basic understanding of Income from house property 

3.2 Computation of income from House Property 

3.3Basic understanding the head Profits & gains from Business / Profession, Permissible/ 

admissible deductions, inadmissible deductions 

Note: for the head profits and gains from business or profession it is strictly restricted 

to Individual and only theory 

15 

IV 4.1 Basic Concepts: Capital Assets; transfer; Long Term Capital Assets; Short term Capital 

Assets; LTCG; STCG 

4.2 basic understanding of income from other sources 

4.3 simple problems on income from other sources 

15 

V 5.1 Deductions to be made from Gross Total Income of an Individual 

5.2 Simple problems on Deductions permissible under chapter VI A (Individual assessee) 

 

12 

 

 

 

VI 

Skill Modules 

1 Compute income from Salary of any person you know 

2 Compute income from House Property of a person who has given his house on rent 

3 Which deductions will you suggest to your father/ brother/ uncle so that he can save 

tax lawfully 

4 In your house which assets are capital assets 

5 Fill Form No.  16 

6 Who can and cannot opt for ITR-1 

7 Who can and cannot opt for ITR-2 

8 Who can and cannot opt for ITR-3 

9 Who can and cannot opt for ITR-4 

10 Explain the procedure to file Income Tax Returns 

 

 

 

 

 

8 

 

BOOKS RECOMMENDED: 



1. Direct Tax Laws – Singhania 

2. Income Tax- Mehrotra & Goyal 

3. Students’ Guide to Income Tax including GST – Dr. Vinod Singhania 

4. Handbook on Income Tax – CA Raj K. Agrawal 

5. Direct Taxes – Dr. Vinod Singhania 

6. Income Tax –CS K. K. Agrawal 

7. Practical Approach to Income Tax – Dr. Girish Ahuja & Dr. Ravi Gupta 

 

 

 

 

 

 



 

 

Part B 

Programme: Bachelor of Business Administration (Semester III) 
 

Code of the Course/Subject Title of the Course/Subject Total Number of Periods 

BBA- 301 Human Resource 
Management 

75 

 

COs 

Students will be well acquainted with basic activities to be done by HR Manager. 

They will have an inclusive outlook about the recruitment and selection practices. 

They will be able know methods of training and its relevance, usefulness in HR. 

Students will become desires to know the actual process of compensation management in industry. 

They will become familiar with common industrial disputes and its settlement. 

They will learn the process of workers’ participation in management. 

 

Unit Content 
Number 

of periods 

I 

Introduction to HRM 

1.1 HRM - Concept, Nature, Scope, Objectives and Functions. 

1.2 Importance of HRM, Role and Status of HR Manager 

1.3 Human Resource Planning - Concept, Factors affecting HRP, 

1.4 Job Analysis, Job Description and Job Specification 

13 

II 

Recruitment and Selection of Managerial Personnel 

2.1 Recruitment – Concept, Importance, Factors affecting Recruitments, 

2.2 Sources of Recruitment, Methods of Recruitment, New Trends in Recruitment 

2.3 Selection – Concept and Importance, Stages involved in Selection Process 

2.4 Types of Selection Tests and Types of Interviews 

13 

III 

Training and Development of Human Resource 

3.1 Training and Development – Concept and Importance. 

3.2 Induction – Concept, Characteristics and Importance 

3.3 Methods of Training – On the Job Training and Off the Job Training 

3.4 Process of Training & Development, Training v/s Development  

13 

IV 

Compensation Management 

4.1 Concept of Wages and Compensation, Difference between wages and 

compensation 

4.2 Objectives of Compensation, Factors influencing Compensation 

4.3 Payroll and Compensation, Compensation and Talent Management 

4.4 Types of Wages, Concept and Types of Fringe Benefits 

13 

V 

Conflict Management 

5.1 Conflict Management-Concept, Importance and Objectives 

5.2 Conflict Management-Factors Affecting- Internal & External 

5.3 Conflict Management- Steps and Procedure 

5.4 Limitations of Conflict Management  

13 

VI 

Skill Enhancement Module 

1. Visit to any local industry to know their recruitment and selection practices. 

2. Study of Human Resource Planning at local shops / departmental stores. 

3. Study of Compensation Management at local shops / departmental stores. 

4. Methods of training at local workshops, motor garages. 

10 

 

ReferenceBooks: 

1. Subba Rao, P. (2014). Essentials of HRM and Industrial Relation (5th ed.). Himalaya 

Publishing House, Mumbai. 

2. Khanka, S. S. (2007). Human Resource Management (2nd ed.). S. Chand Publishing, New 

Delhi. 

3. Bhattacharya, D. K. (2014). Compensation Management (2nd ed.). Oxford University Press, 

New Delhi. (Link: https://rb.gy/52rej) 

 

 

WeblinktoEquivalentMOOConSWAYAMifrelevant: 

WeblinktoEquivalentVirtualLabifrelevant: 

Anypertinentmedia(recordedlectures,YouTube,etc.)ifrelevant: 
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Part B 

Syllabus Prescribed for  IIYearUG Programme: 

SemesterIV 

 
 

CodeoftheCourse/Subject TitleoftheCourse/Subject (TotalNumberofPeriods) 

 

B.B.A. 401 
 

Financial Management 
 

                     75 

 

Course outcomes: 

1. To understand various sources of finance for raising capital/funds required 

for the business. 

2. To understand the proportion of borrowed capital and owned capital, 

considering their cost of capital. 

3. To understand the working capital management in an organization. 

4. To understand the various factors of capital structure. 

5. To understand the different model of calculation of value of shares. 
 

Unit 

No. 

Contents Periods 

1 Sources of Finance 

1.1 Finance and Financial Management, Meaning, Scope, Limitations.  

1.2 Long Term Sources of Finance: Owned Funds & Borrowed Funds: 

Equity Shares, Preference Shares, Debentures, Term Loans, Lease 

Financing, Hire Purchasing. 

1.3 Short Term Sources of Finance: Bank Overdraft, Cash Credit, Bills 

Discounting, Ploughing back of Profit.   

1.4 Finance for start-up Industries 

13 

2 Capital Budgeting  

2.1 Capital Budgeting: Meaning, Process, Traditional Techniques and 

Discounted Cash Flow Techniquesof Capital Budgeting  

2.2 Time value of Money 

2.3 Risk and Return Analysis. 

2.4 Net Present Value & Internal Rate of Return 

13 

3 Working Capital Management 

3.1 Working Capital: Concept and Importance. 

3.2 Working Capital Cycle & Cash Management 

3.2 Working Capital Requirement-Assessment & Estimation 

3.4 Working Capital Ratios 

13 

4 Cost of Capital and Leverages 

4.1 Meaning, Importance, Factors affecting cost of capital  

4.2 Weighted Average cost of Capital. 

4.3 Cost of Equity; Cost of Debt; Cost of Preference Shares. 

4.4 Meaning, concept and importance of Leverages;  

13 

5 Dividend Policy 

5.1 Meaning of Dividend, Types of Dividend.  

5.2 Factors affecting Dividend Policy of a company.  

5.3 Walter’s Model and Gordon’s Model.  

5.4 Net Income Approach, MM Approach. 

13 
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Books Recommended: 
1. Capital Market in India, F. Gordon & K. Natarajan, Himalaya Publishing 

house. 

2. Financial Management (Fifth Edition), M.Y. Khan &P.K.Jain, Tata 

Mcgraw Hill. 

3. Financial Management Dr. Ashish Mohata, Rohit Akolkar & Anita 

Vishwakarma, Apex Publication.  

4. Financial Management (11 Edition), Prasanna Chandra, The Mcgraw Hill. 

5. Tulsian’s Financial Management, CA (Dr.) P.C.Tulsian, CA Bharat 

Tulsian& Tushar Tulsian, S.Chand. 

 

 
 

 

 Skills Enhancement Module: 

1. Analytical study of local service industry raising Funds from the 

market. 

2. A Study of Capital Structure of a newly established local 

industrial unit. 

3. A study of working capital management of fruit and vegetable 

seller. 

4. A study of application of Walter’s model and Gordon’s model in 

calculation of market price of a share. 

10 
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Part B 

Syllabus Prescribed for  IIYearUG Programme: 

SemesterIII 

 
 

CodeoftheCourse/Subject TitleoftheCourse/Subject (TotalNumberofPeriods) 

 

BBA / 404 
 

Managerial Skills   
 

                    75 

 
Course Outcomes: 

The students will be able - 

1. To know the various managerial skills   

2. Application of Decision Making. 

3. Application of Team Building 

4. To understand the Problem Solving and Negotiation Skills  

 

Unit Content Number of 

periods 

I Managerial Skills: 

1.1 Skills- Concept,Scope & Importance.  

1.2Developing Skills for Effective Business Management-Hard & Soft 

1.3 Skills of Effective Managers-IQ, EQ, SQ & AQ 

1.1 1.4Skill Assessment & Evaluation-SWOC Analysis. 

13 

II Skill Development:  

2.1 Skill Development: Concept & Characteristics.  

2.2Creativity and Skill Development, concept and importance  

2.3 Tools &Techniques of Skill Development 

2.4 Innovations and Skill Development-Concept, Need and Importance 

13 

III Decision Making: 

3.1 Introduction, Concept, Characteristics & Types.  

3.2Decision Making-Factors Affecting, Tools & Techniques 

3.3 Strategies of making effective decision. 

3.4 Limitations of Effective Decision Making 

13 

IV Team Building: 

4.1 Meaning, objectives, Importance and Process of Team Building,  

4.2 Internal & External factors affecting Team Building 

4.3 Techniques and Activities of Team Building. 

4.4 Constraints and Limitations of Team Building  

13 

V Problem Solving & Negotiation Skills: 

5.1 Problem Solving- Meaning, Concept & Limitations 

5.2 Steps of Analytical Problem Solving 

5.3Negotiation Skills- Concept and Importance 

5.4 Negotiation Skills as a tool of problem solving 

 

13 

VI Skill Enhancement Module: 

1 To Prepare a report on establishment of local industry-

product/service  

2 To Visit Various Business Firms and take interview and list out the 

problems solved.  

3 To conduct meetings,  

Reporting of Case Study/Analysis 

10 

 

 



Part B 

Programme: Bachelor of Commerce (Semester IV) 

Code of Course: Subject Title of Course: Subject Total No. of Periods 

BBA-403 Corporate Accounts 75 
 

Course Outcomes: After going through the subject Corporate Accounts, the students will be able to: 

1. Understand the meaning of goodwill, its characteristics and the need for its valuation, demonstrate 

knowledge of the methods used for the valuation of goodwill.  

2. Comprehend the meaning of shares, their characteristics, and the need for their valuation, as also apply 

some of the methods. 

3. Interpret and prepare the final accounts of a company during liquidation. 

4. Demonstrate an understanding of the preparation of final accounts for a banking company, including 

schedule-wise Profit & Loss Account and Balance Sheet. 

5. Understand the meaning of fund and funds flow along with the objectives, limitations, and uses of a 

Funds Flow Statement, as also solve problems related to the preparation and interpretation of Funds 

Flow Statements. 

Unit Contents 
No. of 

Periods 

Unit I 

1.1 Valuation of Goodwill: Meaning of Goodwill, Characteristics, Need, 

Methods of Valuation of Goodwill 

1.2 Problems on following Method: 

1.3 Average Profit Method 

1.4 Super Profit Method 

1.5 Capitalization Method 

13 

Unit II 

2.1 Valuation of Shares: Meaning of Shares, Characteristics, Need, Methods 

of Valuation of Shares 

2.2 Simple Problems on following methods: 

2.3 Net Asset Method 

2.4 Yield Method 

13 

Unit III Liquidation of Company (Liquidator’s Final Statement of Accounts) 13 

Unit IV 
Final Accounts of Banking Company 

(Schedule wise Profit & Loss Account & Balance Sheet) 
13 

Unit V 

5.1 Fund Flow Statement: Meaning of Fund & Funds Flow 

5.2 Objectives, Limitations, uses of Funds Flow Statement 

5.3 Problems on Funds Flow Statement 

13 

Unit VI 

Skill Enhancement Module: 

6.1 Visit to any Bank to learn the process of accounting 

6.2 Preparation & Submission of Visit Report 

6.3 Extract Share Value of any Published Balance Sheet of a Listed Company 

10 

 

Skill Enhancement Module Outcomes: After going through the Skill Enhancement Module, the student will be 

able to: 

a) Gain practical knowledge by visiting a bank and learn about the accounting process and documenting. 

b) Organize and actively participate in a group discussion on relevant corporate accounting topics. 

c) Enhance ability to navigate and interpret the Balance Sheet of a listed company to identify relevant 

information related to share value calculation. 
 

Reference Books: 

1. M.C. Shukla, T.S. Grewal & S.C. Gupta, Advanced Accounts Vol.II 

2. R. L. Gupta & M. Radhaswamy, Advanced Accountancy Vol.II Sultan Chand & Sons, New Delhi 

3. N. Maheshwari, Advanced Accountancy Vol.II 

4. B.D. Agrawal, Financial Accounting Advanced Vol.II 

5. Dr. S.M.Shukla, Dr. S.P.Gupta- Corporate Financial Accounting, Sahitya Bhavan Publicstion, Agra 

6. L.N.Copde, D.H.Chaudhary, Dr Raju L. Rathi : Company Accounts. 

7. Dr. Arulanandam M. A. & Dr. Ra(Marathi&English) 

8. Maheshwari. S. N. : Corporate Accounting, Vikash Publishing House, New Delhi.  

9. Prof. Kulat Sharad  & Dr. Mohata Ashish P. : Corporate Accounting(Marathi&English), Saijyoti 

Publication, Nagpur 

10. Dr. Golait D.Vasudeo & Dr. Karangale L. K. : Corporate Accounting & Dr Anil Tirkar Prashant 

Publication, Jalgaon 

11. Maheshwari S.N. & Maheshwari S. K. : An Introduction to accountancy Vikas Publication House New 

Delhi 

 



 

 

Part B 

Programme: Bachelor of Business Administration (Semester IV) 
 

Code of the Course/Subject Title of the Course/Subject Total Number of Periods 

BBA-406 Computer Application - II 45 
 

Course Outcomes: 

The students will be able to - 

1. Learn the manage business accounting with computer 

2. Students will get familiar with Components of Tally software and shortcut keys that are used in Tally 9.0. 

3. Students will be able to Create Company, Ledger, Group, Vouchers and can do required transaction entries 

(Working in Tally)  

4. Report Display and printing Students will be able to display financial reports, Accounts Books, Ratio 

analysis etc in tally. Also, they will be able to print the reports. 

5. Students will able to do computation of GST, TDS & TCS in Tally (Indian tax system) 
 

Unit Topics 
 

No. of Periods 

I Information Technology 

1.1 Information : Concept, Characteristics, Data v/s Information 

1.2 Importance & Uses of Information within the 

Organization and outside the Organization 

1.3 Information Technology: Introduction, Definition of IT 

1.4 Importance, Uses of IT in Business and Various Fields 

09 

 

II Accounting Software Tally 9.0 / Higher: 

2.1 Introduction, Features, Uses, of Tally 

2.2 Advantages & Limitation of Tally 

2.3  Company info Menu 

2.4  Gateway of Tally Menu, Button Bar, Status Bar, Calculator 

09 

 

III Working in Tally 

3.1 Company Creation: Creation of New Company, Accounts only and Accounts with 

inventory 

3.2  Groups: Concept, Predefined Groups, Creation of New Single Group, Display, 

Alteration and Deletion of Group 

3.3  Ledgers: Concept, Single ledger Creation, Display, Alternation & Deletion 

3.4   Vouchers: Concept, Types of Vouchers, Features and Configuration of 

Accounting Vouchers 

Transaction: Accounting Voucher, Inventory Vouchers 

09 

 

IV Reports and Advanced Features in Tally 

4.1 Reports Display and Printing: Balance Sheet, Profit & Loss Account, Ratio 

Analysis, Stock Summary,  

4.2  Reports Display and Printing: Trial Balance, Day Book and Account Book 

4.3  Data Export and Import:Data Import and Export, E-Mail , Upload , Backup, 

Restore 

4.4   Indian Tax System: TDS, TCS, GST: computation of GST 

09 

 

V Computerized Accounting with GST 

5.1 Meaning of GST, Feature of GST, Benefit of GST, Limitation of GST 

5.2  Introduction of accounting software Different accounting packages, 

5.3  Practical Application of accounting software, Process of 

accounting Software 

5.4   Important Concept under GST ,GST Calculation using different packages ,GST 

On goods with examples, GST On services with examples 

09 

 

 

BOOKS RECOMMENDED: 

1. R.L.Guptas Computer and financial Accounting with Tally 9.0, Published by dreamTech 

2. Pradeep K. Sinha and Priti Sinhas Computer fundamentals 

3. Alexis eon and Mathews eons Database Management System 

4. Goods & Service Tax Act Sai Jyoti Publication, Nagpur--Prof. Pravin Kamthe, Prof. Meghana Patil. 

Practical Based on Tally. 

 

 

 

 

 

Part B 



 

 

Programme: Bachelor of Business Administration (Semester IV) 

Code of the Course/Subject Title of the Course/Subject Total Number of Periods 

BBA 406 Computer Application – II 
(Practical)   

30 

● Course Outcomes: 

      Students will be able to do at the end of practical’s: 

1) Student will learn all Screen element of Tally 

2) Student will learn Uses of IT in Business and Various Fields 

3) Students will be able to work on TALLY and create various reports. Also they will be able to save  and 

print reports 

4) Enter the accounting transactions in computerized format and gate the financial results 

5) Acquire the skill of financial decision making and interpret the financial statements as well as evaluation of 

stock of the end 

● List of Practical’s :.  

● Accounts info: Groups, Ledgers, Budgets, Scenarios, Currencies, Voucher Types 

● Payroll Info: Pay Heads, Employees Groups, Employee's salaries Details, Units (Works), Attendance, 

Production Types, Voucher Types. 

● Inventory Info: Stock Groups, Stock Categories, Stock Items, Unit of Measures, Godown, Price List, 

Reorder Level, and Voucher Types. 

● Statutory Reports: GST, TDS.TCS. Display: Trial Balance,Day Book, Account Books, Statement of 

Accounts, Inventory Books, Statement of Inventory, Cash/Fund Flow, List of Accounts, Exceptional 

● Report, Purchase Order, Sales Order, Invoice. 

 

Division of Marks for Practical’s 

Record Preparation 10 Marks 

Practical Performance 10 Marks 

Viva-Voce 10 Marks 

Description 10 Marks 

Practical Total 40 Marks 

 

 



 

 

Part-B 

Programme: Bachelor of Business Administration (Semester IV) 

Code of Course: Subject Title of Course: Subject Total No. of Periods 

BBA 402 Sales & Distribution Management 75 
Course Outcomes: 

The students will be able - 

1. To know the concept of sales management  

2. To understand the Sales Forecasting. 

3. To understand the various aspects of Advertisement. 

4. Application of Selling Skills and Various techniques of sales promotion   

5. Application of Sales Distribution Strategy. 

6. To understand the inventory and warehouse management. 
 

Unit Topic 
No. of 

Periods 

I 

1.1 Sales Management- Concept, Objectives, Importance & Functions. 

1.2 Sales Forecasting- Concept & Process of Sales Forecasting.  

1.3 Personal Selling- Concept, Process of Personnel Selling.  

1.4 Salesmanship- Concept and Attributes required, Salesmanship as a career  

13 

II 

Advertisement 

2.1 Advertisement – Concept, Need and Importance 

2.2 Advertisement -Objectives, Scope, Nature, Functions. 

2.3 Advertisement- Science, Art & Profession 

2.4 Role of Advertising in Business, Industry & Economy 

13 

III 

3.1 Selling Skill- Concept, Importance 

3.2 Sales Promotion- Concept, Types of Sales Promotion, Sales Promotion Tools & 

      Techniques.  

3.3 Sales Promotion Planning – Concept, guidelines to sales promotion planning 

3.4 Sales Budget-Concept, Types, Procedure & Methods 

13 

IV 

Sales Distribution: 

4.1 Channels of distribution- Concept & Types of Channels.  

4.2 Distribution Channel Decision-Online Marketing-Types and Importance 

4.3 Distribution Strategies- Types of distribution strategies and channel design.   

4.4 Indian distribution system- concept, different modes of transportation  

13 

V 

Inventory and Warehousing management: 

5.1 Inventory- Meaning and Concept of Inventory management, Types and  

      functions of inventories.  

5.2 Warehousing- Meaning, Objectives and functions of warehousing management.  

5.3 Warehouse layout and design, physical control and security.  

5.4 Automation and IT systems in warehouse operations and management. 

13 

VI 

Skill Enhancement Module- 

1. Preparation of Sales forecasting Budget    

2. Preparing Advertisement design for various products & services. 

3. Preparation of report on various sale promotion tools you will use to  

    increase your business sale, like FMCG & Consumer durables. 

4. Preparation of report on opportunities and challenges for perishable goods    

10 

 
 

 


