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Whereas, it is necessary to frame the Regulation regarding the
Scheme for  Choice Based Credit System (CBCS) and Awarding Grades to
the Post Graduate Students in the Faculty of Science which is to be
implemented from the Academic Session 2010-11 of M.Sc.Semester-I &
onwards to all subjects in the faculty of Science and framing of Regulation
for the above examination is likely to take some time.

AND
Whereas, the admission of students in the above pattern at M.Sc.

Part-I (Semester-I) of all subjects in the faculty of Science are to be made in
the Academic Session 2010-11.

Now, therefore, I, Dr. Kamal Singh, Vice Chancellor of  Sant Gadge
Baba Amravati University, in exercise of powers conferred upon me under
sub-section (8) of section  14 of the Maharashtra Universities Act., 1994,  do
hereby direct as under:
1. This Direction may be called “Scheme for  Choice Based Credit

System (CBCS) and Awarding Grades to the Post Graduate Students
in the Faculty of Science, Direction, 2010.

2. This Direction shall come into force with effect from the examination
as shown below for all subjects for the Examinations leading to the
Degree of Master of Science in the faculty of Science-
(i) Winter 2010 examination for M.Sc. Part-I, Semester-I,
(ii) Summer-2011 examination for M.Sc. Part-I, Semester-II,
(iii) Winter-2011 examination for M.Sc. Part-II, Semester-III,
(iv) Summer-2012 examination for M.Sc. Part-II, Semester-IV.

3. The detailed Scheme for  Choice Based Credit System (CBCS) and
Awarding Grades to the Post Graduate students in the Faculty of
Science is as given below-

I. The CBCS System
All Programmes (named after the Core subject) mentioned in para

9 of Ordinance No.4 of 2008 shall be run on Choice Based Credit System
(CBCS) and the grades in 7 point scale will be awarded to the students.
It is an instructional package developed to suit the needs of students to
keep pace with the developments in higher education and the quality
assurance expected of it in the light of liberalization and globalization
in higher education.

II. Credits and Degrees
i) A candidate who has successfully completed all the core courses

Compulsory, Elective/ Specialised courses and project prescribed
and optional approved by the University for the programme
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and accumulated not less than 72 (52 core and elective) Credits
and who has put in the minimum residence time shall be eligible to
receive the degree.

ii) One Credit shall mean one teaching period per week for one
semester (of 16 weeks) for theory courses and one laboratory
session of two periods / week for one semester. One teaching period
shall be of 60 minutes duration including 10 minutes for discussion
/ movement.

III. Courses

(i) Core Course :- A core course is a course that a student admitted
to a particular programme must successfully complete to receive
the degree. There may be two kinds of core courses: The hard-
core courses which cannot be substituted by any other course and
which must be successfully completed and soft-core courses which
may be substituted by equivalent courses from the same department.
In all P.G. programmes a project with 03 credits shall be included.
The project may include a viva-voce examination with a credit of
1, Normally no theory course shall have more than 4 credits.

(ii) Elective Course : Means a optional course from the basic subject
or specilization.

The core credits for any P.G. programme (inclusive of hard-core,
soft-core and project) shall not exceed 60 credits and shall not be
less than 48 credits. Each Board of Studies shall specify the core-
credit load for their respective programme apart from approving
syllabi,for all the courses offered by the department.

(iii) General Interest Course (GIC)

The General Interest Course shall be the choice of student. The
student who choose the GIC shall have to register for it on payment
of fees as prescribed by the University.

The Departmental Committee shall follow a selection procedure
on a first come first served basis, fixing the maximum number of
students, after counselling to the students etc. to avoid
overcrowding to particular course(s) at the expense of some other
courses.

(iv) Each Course is designed such that it includes lectures / tutorials /
laboratory or field work / Seminar / Practical training / Assignments
/ Term paper / Report writing or review of literature and any other
innovative practice etc., to meet effective teaching and learning
needs.
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VIII. Total credits per semester :-
Table-I

For all subjects other than Mathematics,
Biotechnology & Computer Science

Course Credits Total
Sem-I Sem-II Sem-III Sem-IV

Core 12 12 12 12 48
Elective 04 04 04 04 16
GIC 00 04 04 04 12
Lab. Course 06 06 06 03 21
I.A. 04 04 04 04 16
Project 00 00 00 03 03
     Total 26 26 or 30 26 or 30 26 or 30 116

Table-II
For Mathematics

Course Credits Total
Sem-I Sem-II Sem-III Sem-IV

Core courses 12 12 12 12 48
Elective Courses 08 08 08 08 32
GIC — 04 04 04 12
Internal 05 05 05 05 20
Assessment
Project — — — 04 04
      Total 25   25 or 29    25 or 29       25 or 33     116

Table-III
For Biotechnology

Course Credits Total
  Sem-I    Sem-II Sem-III Sem-IV

Core courses 16 12 12 08 48
Elective Courses — 9 — 9 18
Lab courses 24 18 18 12 72
Seminar — 01 01 — 02
Project 06 06
Assignment 02 02
Internal 02 02
Assessment
Total 40 40 35 35 150
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Table-IV
For Computer Science

Course Credits Total
Sem-I Sem-II Sem-III Sem-IV

Core 25 20 15 10 70
Elective - 05 05 05 15
GIC - - 05 - 05
Lab. Course 06 06 06 03 22
I.A. - - - 02 02
Project - - - 04/02 06
   Total 31 31 31 26 119

IX. Grade Awards :-
(i) A seven point rating scale is used for the evaluation of the

performance of the student to provide letter grade for each course
and overall grade for the Master’s Programme. Grade points
are based on the total number of marks obtained by him/her in
all the heads of examination of the course. These grade points
and their equivalent range of marks are shown separately in
Table-I.  The performance of the student in theory, practical,
internal assessment, subjects shall be evaluated in accordance
with following Table-I.

TABLE –I
Grade Range of Marks Grade Points Remarks

obtained out of 100 (Not to be displayed
or Equivalent fraction On transcripts)

O 90-100 10 Outstanding
A+ 80-89 9 Excellent
A 70-79 8 Very Good
B+ 60-69 7 Good
B 55-59 6 Fair
C+ 50-54 5 Average
C 40-49 4 Below Average
F Below 40 0 Fail
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Appendix-Q
List of General Interest Courses (GIC) to be opted

by the student/s in Semester-II
Sr.No. Subject Subject Code Elective Equivalent General

Interest Course
Code

1 2 3 4
1 Chemistry 2CHE3 2GIC-1

2CHE4 2GIC-2
2 Physics 2PHY3 2GIC3

2PHY4 2GIC4
3 Mathematics 2MTH4 2GIC5

2MTH5 2GIC6
4 Zoology 2ZOO3 2GIC7

2ZOO4 2GIC8
5 Botany 2BOT3 2GIC9

2BOT4 2GIC-A
6 Statistics 2SCA3 2GIC-B

2SCA4 2GIC-C
7 Biotechnology 2BTB3 2GIC-D

2BTB4 2GIC-E
8 Computer Science 2CMS3 2GIC-F

2CMS4 2GIC-G
9 Microbiology 2MCB3 2GIC-H

2MCB4 2GIC-I
10 Electronics 2ELE3 2GIC-J

2ELE4 2GIC-K
11 Biochemistry 2BMC3 2GIC-L

2BMC4 2GIC-M
12 Geology 2GEO3 2GIC-N

2GEO4 2GIC-O
13 Bioinformatics 2BIT3 2GIC-P

2BIT4 2GIC-Q
14 Environmental Science 2ENV3 2GIC-R

2ENV4 2GIC-S
15 Geoinformatics 2GIT3 2GIC-U

2GIT4 2GIC-V
16 Computer Software 2CSW3 2GIC-W

2CSW4 2GIC-1A
17 Remote Sensing and GIS 2RSG3 2GIC-1B

2RSG4 2GIC-1C
18 Pharmaceutical 2PCH3 2GIC-1D

Chemistry 2PCH4 2GIC-1E

Note : Title of the paper shall prescribed in the respective prospectuses.
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